
MMiinnnneessoottaa  BBaannkkeerrss  AAssssoocciiaattiioonn  
BBooookkssttoorree  

FFeeaattuurriinngg  AABBAA  TTeexxttbbooookkss  
  

DDoonn’’tt  hhaavvee  ttiimmee  ttoo  ggeett  ttoo  ccllaasssseess??    WWoouulldd  yyoouu  lliikkee  ttoo  aadddd  qquuaalliittyy  mmaatteerriiaallss  ttoo  yyoouurr  ttrraaiinniinngg  lliibbrraarryy??  
 
The Minnesota Bankers Association (MBA) is your only ABA training provider in the state.  Your MBA membership allows you to purchase American Bankers Association 
textbooks directly from us.  These are the materials used with the American Institute of Banking (AIB) programs.  To order, simply fill out the attached order form and send it to 
the MBA with payment.  For complete descriptions of programs the textbooks are used with, go to our website at www.minnbankers.com and click on Education, then AIB.   
 

 Remember, MBA offers AIB classes, Correspondence Study and Online Programs throughout the year.  Our website has complete program information. 
  
Analyzing Financial Statements, 7th Edition, 2007, 
ABA 
(Catalog #3003848) 
Features include: 
▪  Realistic case studies & practical applications  
▪  Textbook accompanied by the Master Case Book    
which provides information and  forms for practical 
exercises 
Price: $75.00 Member/$110.00 Non-Member 
 
 
Banking Today, 2007, ABA 
(Catalog #3003685) 
Features include: 
▪  A glossary of terms and acronyms 
▪  Diagrams and charts to clarify important banking  
    concepts 
▪  Application exercises focus the learner on his/her 
    own organization 
Price: $49.00 Member/$79.00 Non-Member 
 
 
College Accounting, 9th Edition, 2008, Houghton 
Mifflin Company 
(Catalog #3004290) 
Features include: 
▪  Annotations summarize key concepts and present    
    pieces of information about current business  

    practice 
▪  End of chapter review questions, exercises, cases & 
problems 
▪  Web assignments provide opportunities for 
    students to do hands-on web browsing and  
    sharpen oral and written communication   
    skills, as well as their critical thinking skills   
Price:    $129.00 Member/$159.00 Non-member 

 
 

Commercial Lending, 6th Edition, 2007, ABA 
(Catalog #3003846) 
Features include: 
▪  The complete commercial lending process is  
    explained with case studies, examples and  
    illustrations, including over 90 exhibits. 
Price:  $90.00 Member/$125.00 Non-Member 
 
 
Consumer Lending, 6th Edition, 2009, ABA 
(Catalog #3005095) 
Participants learn the essentials about closed-end 
loans, indirect loans and related credit products, and 
open-end credit products.  The also trace the 
consumer lending process from developing and 
taking loan applications to collections and recovery. 
Price:    $79.00 Members/$55.00 Non-Member 
 

Economics: Fundamentals for Financial Service 
Providers, 3rd Edition, 2006, ABA 
(Catalog #3003289) 
This course explains macroeconomic principles with 
a focus on how those principles relate to the financial 
services industry. 
Price: $79.00 Member/$109.00 Non-Member 
 
 
Financial Accounting, 9th Edition, 2007, Houghlin 
Mifflin Company 
(Catalog #3003307) Textbook Only 
(Catalog #3003306) Textbook & Working Papers 
(Catalog #3003308) Study Guide 
Features include: 
▪  Supplemental materials such as annual reports,  
    study guides, working papers, exam booklet,  
    solutions manual and transparencies 
Price: $95.00 Member/$125.00 Non-Member 
  (Textbook only) 
 $110.00 Member/$145.00 Non-Member 
  (Textbook & Working Papers) 
 $32.00 Member/$45.00 Non-Member 
  (Study Guide) 
 
 
 
 



Introduction to Mortgage Lending, 3rd Edition, 
2009, ABA 
(Catalog #3005650) 
This course examines mortgage lending, not only 
from the aspect of lending to individuals for the 
purchase of a residence, but also that of providing 
loans for apartment buildings and loans for real estate 
developers and builders. 
Price:  $75.00 Member/$55.00 Non-Member 
 
 
Law & Banking, 2008, 6th Edition, ABA 
(Catalog #3004226) 
Features include: 

• Case studies for discussion and review  
• Key terms in sidebars to highlight  
• Interesting and important facts in sidebars  
• Exhibits to illustrate concepts  
• Self-check review questions for each chapter 

and with answers at the end of the text  
• Additional resources, including Internet 

Websites  
• A glossary of important terms and an index 

Price: $79.00 Member/$119.00 Non-Member 
 
 
Marketing Financial Services, 2009, 7th Edition, 
ABA 
(Catalog #3005302) 
Features include: 
▪  Heavy on examples 
▪  Clear explanations of topics 
▪  Good resource tool 
Price: $75.00 Member/$119.00 Non-Member 
 
 
Money and Banking, 2008, ABA 
(Catalog #3004224) 
Features include: 
▪  Learning objectives 
▪  Stories & Sidebars 
▪  Review Questions & answers 
▪  Extended reading in special topics 
Price: $79.00 Member/$129.00 Non-Member 
 
 

Principles of Banking, 9th Edition, 2007, ABA 
(Catalog #3003682) 
Features include: 
▪  Provides immediately useful banking knowledge,  
    as well as the foundation for new learning and  
    enhanced career opportunities. 
▪  Presents an overview of the fundamentals of  
    financial services, along with contemporary issues  
    and developments vital to the industry today. 
Price: $65.00 Member/$95.00 Non-Member 
 
 
Supervision: Concepts & Skill Building, 4th 
Edition, 2003, McGraw Hill/Irwin 
(Catalog #3001468) 
Features include: 
▪  Chapter quotations, outlines, learning objectives,  
    vignettes, and summaries 
▪  ”Supervisor” and the “Internet and Supervision and  
    Diversity” boxes with concept-reinforcing stories 
Price: $75.00 Member/$99.00 Non-Member 
 
 
Today’s Teller: Developing Basic Skills, 2008, 
ABA 
(Catalog #3004168) 
Features include: 
▪  Useful exhibits 
▪  Job aids that you can copy and use as a reference 
tool to be kept at the teller window 
Price: $54.00 Member/$85.00 Non-Member 
 
 
Trust Basics: An Introduction to the Products and 
Services of the Trust Industry, 4th Edition, 2008, 
ABA 
(Catalog #3004301) 
This course provides you with the overview of the 
trust department in a commercial bank, including 
how it fits into the bank’s overall operations, the 
services it provides, and generally how those services 
are delivered. 
Price: $79.00 Member/$119.00 Non-Member 

 
 
 

All textbook prices are subject to sales tax and 
shipping charges and are subject to change without 

notice.  Prices current as of 7/28/09. 
 

RETURN POLICY: 
Textbooks can be returned within 120 days of 

purchase.  They must be in the original wrapping and 
include the packing slip from original order.  If the 
textbook has been discontinued, no returns will be 

accepted. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 




